
Too Hot To Handle!
ABYC

EXCITING NEW PRODUCTS!
FROM YAMAHA

AND FROM IBEX 

FRIDAY HARBOUR 
BILLION
DOLLAR 
BET ON BOATING

December 2013

www.boatingindustry.ca
Canada Post Mail Agreement  40065481 ISSN 0384-0999
Return postage guaranteed  A KERRWIL PUBLICATION



CONGRATULATIONS 
    TO BRP’S NEWEST 
PLATINUM CERTIFIED 
  EVINRUDE DEALERS!

BRITISH COLUMBIA
BILL HOWICH CHRYSLER RV CAMPBELL RIVER
LORDSHIP MARINE VANCOUVER

MANITOBA
AVO MARINE SALES & SERVICE WINNIPEG
NICKEL CITY MARINE THOMPSON 
WESTSHORE MARINE & LEISURE ARBORG

NEWFOUNDLAND
BLUE WATER MARINE MOUNT PEARL

ONTARIO
DUNDAS MARINE LTD WATERDOWN 
HARBOR VUE MARINE LITTLE CURRENT
IDYLL TYME SPORTS & MARINE NORTH BAY
K SPORTS MARINE INC. KENORA
KELSEY’S MARINA LTD ATHENS

ONTARIO (CONT’D)
MOBILE MARINE HUNTSVILLE
NESTOR FALLS MARINE NESTOR FALLS
ORLEANS BOAT WORLD ORLEANS
RIVERSIDE MARINA OF DUNNVILLE DUNNVILLE
TERRY JOHNSONS HAMER BAY MARINE MACTIER

QUEBEC 
MARINE GB GATINEAU
LAPOINTE SPORT JOLIETTE
F. CONSTANTINEAU ET FILS INC. MONT-LAURIER

SASKATCHEWAN
ANCHOR MARINE SERVICES KYLE
PALLY PERFORMANCE SASKATOON
PINES POWER SPORTS PRINCE ALBERT
REGINA MARINE LTD REGINA
SCOTT’S GENERAL STORE STONY RAPIDS

THE FOLLOWING DEALERS HAVE DEMONSTRATED THEIR DEDICATION AND 
COMMITMENT TO BRP’S EVINRUDE BRAND. WE ARE PROUD TO PUBLICLY 
RECOGNIZE THEIR EFFORTS AND EXCELLENCE. CONGRATULATIONS DEALERS!

 

E X P E R I E N C E  M O R E  AT  E V I N R U D E . C O M

EXTRA RECOGNITION GOES OUT TO THESE 
EVINRUDE DEALERS WHO’VE BEEN NAMED 
BOATING INDUSTRY TOP 100 DEALERS.

©2013 BRP US Inc. (BRP). All rights reserved. 
®™ Trademarks of Bombardier Recreational Products Inc. or its affiliates.

ALBERTA MARINE
GEORGE’S MARINE & SPORTS

MAPLE CITY MARINE LTD.
PARIS MARINE LTD.
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MY CRYSTAL BALL says there is a positive 2014 ahead for Canada’s boating industry
but some potential speed bumps will mean it will not may be positive enough to
reward everyone - you will have to work hard for it this time...and smarter too.

If you are lucky enough to attend the 2014 Toronto International Boat Show, and
if you got a ticket to the NMMA’s 2014 Recreational Boating Industry Session spon-
sored by this magazine, Boating Industry Canada and our long-standing partners in
marine industry education at GE Capital, you will learn a lot more.

I have the pleasure of introducing John Peak, Managing Director Capital Markets
at GE Capital who is flying up from the U.S. to deliver the major presentation at this
industry breakfast session and he is sure to have a wealth of important information
to share.

John is a lively and engaging presenter too, and the global to local marine indus-
try view that GE delivers is “best in class” information. Use it wisely and you can do
very well.

I recently attended a similar session featuring Peter Norman, Chief Economist
from the Altus Group who are consultants to the home building and construction
industries in Canada. Their head office is in Toronto and they have great information
on the new home and re-sale market. 

There is still positive momentum in the GTA, especially from immigration but
they estimate total immigration to Canada will be down in 2014 and that far fewer
people will immigrate to the GTA - about 1/3 of the numbers from five years ago.
Rapidly growing numbers are attracted to Alberta (oil sands and big pay cheques) but
Quebec and B.C. will do fairly well.

New home construction is a major economic driver and a rapidly growing popula-
tion really keeps the re-sale and new home construction industries going. So, the GTA
should do pretty well again in 2014 but the pace will be down and the economic influ-
ence will be diminished here and spread across Canada much more than in past years.

Vancouver has such high residential real estate prices that young people are almost
locked out and although Toronto is much more affordable in comparison, it’s still far
out of reach for many young people. But home prices all across Canada are in fact far
higher than they are in the U.S.

A recent article in the New York Times by Eduardo Porter really caught my eye
because it said, “Canadians enjoy a large wealth gap over U.S. counterparts, but will
it last?”

His article cited a new report from Capital Economics that says the trend of
increasing Canadian net wealth over the U.S. is continuing, but casts doubt on
whether the gap can continue to grow.

“The problem is that the advantage Canada enjoys is largely due to the run-up in
residential property values,” said the report, which was authored by economists Paul
Ashworth and Amna Asaf. “As a result, there is a good chance that the wealth gap
between the two countries will narrow sharply over the next few years.”

Will America see a resurgence of their middle class driven by rising property 
values or will the hang-over from the sub-prime mortgage crisis continue to dog the
U.S. economy, Canada’s most important trading partner?

The article was primarily saying that the American middle-class is no better off
now than in 1988. That would certainly explain the boat-buying slowdown there.
But will Canada go it alone to a good year in 2014?

We’ll learn a lot more at the 2014 Toronto International Boat Show. ‘Hope you’ve
got a ticket!

Andy Adams - Editor

BY ANDY ADAMS

Crystal Ball Says Road Ahead to 2014
Will Have Speed Bumps

INSIGHT

LP9.9LP2.5

LP5.0

THE
WORLDS FIRST

PROPANE
POWERED

OUTBOARD
ENGINES

Contact us for a dealer nearest you

1494 Powell St
Vancouver, BC  V5L 5B5
Phone: 604-253-7721     

Toll Free:  1-800-663-0600

70 Ellis Drive - Unit 1
Barrie, ON L4N 8Z3

Phone: 705-721-0143
Toll Free: 1-800-565-9561
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PROPULSION

BY ANDY ADAMS

AS ANY PROFESSIONAL marketer will tell you, the word “new”
has a very powerful appeal for consumers. Everyone wants the
latest and greatest, especially when they’re opening their wal-
lets for a significant purchase like a new engine, or a new boat.

Consumers are looking for real and meaningful improve-
ments in performance, economy and efficiency and more and
more of them are willing to pay for environmentally friendly
solutions, too.

Over the past year, Yamaha has done more than their fair
share to bring genuinely new and exciting products to the
marine market. 

Yamaha really delivers excitement at the consumer level and
new Waverunner models and more new outboards are just
weeks away from a world-wide introduction right here in
Canada, at the Toronto International Boat Show this January,
2014. That’s a feather in our Canadian cap!

TEN MILLION
On April 4th, 2013 Yamaha Motor Co., Ltd. celebrated an his-
toric milestone as their 10 millionth (cumulative) Yamaha out-
board motor came off the production line. 

It’s a big line-up of outboards too.Yamaha Motor manufac-
tures outboard motors in 4-stroke models ranging from 2.5 hp
to 350 hp, and 2-stroke models ranging from 2 hp to 300 hp.
Yamaha is global in scope. Currently, Yamaha outboard motors

Yamaha Celebrates 
Major Milestones During 2013

Ph
ot
o 
Cr
ed
its
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a

The Yamaha F9.9 and T9.9 are among the
smallest and lightest 9.9-horsepower 
four-stroke outboards.

are supplied to customers in some 180 coun-
tries and territories worldwide.

F9.9 PORTABLE
Whether it’s your only engine or a matching “kick-
er” for your Yamaha-powered tournament bass boat, smaller
engines are very important to dealers because they are very
important to customers.

Introduced in January 2013, the Yamaha F9.9 and T9.9 are
among the smallest and lightest 9.9-horsepower four-stroke
outboards thanks to a redesign that improves the convenience,
control and appearance of this SOHC 2-cylinder portable.

Yamaha added a resting pad to increase storage options and
improved storage stability. Part of that on the F9.9 tiller handle
models, is that the tiller handle has been redesigned to improve
its folding characteristics to take up less space. 
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Another aspect of the appeal is
appearance. The cowling of the
F9.9/T9.9 has been redesigned to bring
the outboard into the new, more mod-
ern, Yamaha family and to match their
family of larger engines. 

F50 AND F60 MIDRANGE

The popularity of pontoon boats and the
resurgence of midrange engines have
brought the Yamaha F50/F60, T50/T60
and F60 Jet sharply into focus. These
Yamahas have a more modern look shar-
ing their cowl shape with Yamaha’s newest
outboards, a new lower engine pan for
improved drainage and  both models get
Yamaha’s new graphic treatment.

Yamaha’s F50 and F60 models have
helped to define what Yamaha four-stroke
products stand for: reliable, clean, effi-
cient outboard power in a size that is both
affordable and versatile power for boaters.

F200 
Yamaha’s new four-cylinder, four-stroke
F200 is the lightest 200-hp four stroke
on the market and thanks to the light
weight, can easily replace lower horse-
power four-cylinder outboards and
thereby increase the performance of
mid-sized boats. At the same time, when
used in twin applications, the new F200 can dramatically
reduce overall weight on the transom.

This 200-hp four stroke is up to 119 lbs lighter than
Yamaha’s V6 F200 and in fact, weighs just 14 pounds more
than Yamaha’s two-stroke 200 HPDI outboard.

To deliver strong acceleration, the four-cylinder F200 is
equipped with Yamaha’s (VCT) Variable Camshaft Timing
System, which helps the outboard deliver quick acceleration and
a strong midrange punch. In addition to that, the 2.8-liter, 16-
valve DOHC powerhead breathes easy through a normally aspi-
rated intake system for reduced complexity. A valuable feature is
that the F200 runs best on readily-available 89 octane fuel.

It’s an engine that is especially well-suited to the latest triple
tube pontoon boats that carry a big load and tow skiers as well.

V MAX SHO
Yamaha takes V MAX SHO® high-performance capabilities to
the 150-horsepower segment with the introduction of the new
V MAX SHO® 150, a four-stroke outboard with the kind of
torque curve and hole shot that bass boaters demand.

The new V MAX SHO® 150 uses Yamaha’s Variable
Camshaft Timing System (VCT) for hole shot and acceleration
that is noticeably quicker than that of the F150 and equal to
that of the two-stroke VZ 150 HPDI.

Bass fishermen are keen to have their kicker 
match their big motor, especially when it’s an F200!

The F50 can deliver thrilling bass boat 
performance at affordable prices.
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SHIFT DAMPENER PROP SYSTEM
An important technical development is the 2013 introduction
of Yamaha’s Performance XL4 and XL4-HP lines of four-bladed
propellers, that include Yamaha’s Shift Dampener System for
“no clunk” shifting. That is much appreciated with the power
of Yamaha’s 5.3L V8 F350!

Whether it’s the Performance XL4 propeller available in
either 15” or 17” pitch and designed for very large, heavy 
offshore boats, or the XL4-HP, designed for lighter, high-
performance multi-engined offshore needing 22” or 24” pitch;
the addition of the Shift Dampener System (SDS) makes 
shifting into gear dramatically quieter and smoother. 

Then, Yamaha has developed two new performance pro-
pellers; the V MAX SHO 22” and 23.” These new propellers will
be the continuation of Yamaha’s vaunted “T1” V MAX® Ventless
propeller series. Their single-inch pitch increments allow fine
tuning of wide open throttle rpm for peak performance on 
V MAX SHO powered bass, bay, and flats boat applications,
especially those using the new V MAX SHO 150. 

HELM MASTER
In the big boat business, the most significant breakthrough in
literally decades, is joystick docking. Twin engined yachts that

are even as large as 60 feet can be controlled with a little 
joystick that allows the captain of the boat to move in an easi-
ly-controlled fashion forward, backward, at angles and even
sideways to make docking very simple. 

The systems use computer technology to select
amazing combinations of forward and reverse thrust

guided by individually controlled engines that can
vector thrust to pivot the boat, move the boat
sideways, at angles and even against winds and
current. 

Now, there is Yamaha’s fully integrated boat control system
for Yamaha outboard-powered boats. It is called Helm
Master™ and this system brings the latest technology for oper-
ating and manoeuvering large, outboard-powered boats in
twin-engine or even triple-engine configurations. 

Currently the Helm Master™ is available to Yamaha boat
builders and it is programmed for maximum performance on
specific boat models. We would love to see this technology
migrate to smaller engine sizes and for boat designers and
builders to see the opportunity to develop new smaller cruis-
ers around the economical and efficient new outboards with
Helm Master™ to make docking a cruiser easier, especially for
less experienced captains. The Helm Master™ systems also
incorporate additional boat control functions such as automat-
ic trim, speed and even automatic steering friction control.

SPORT BOATS
All new for 2013 are the Yamaha 192 Series boats; the first
Yamaha boats to come with a supercharged 1.8L engine and
the flagships of Yamaha’s 19-foot line. The 192 Series includes
the sport SX192 and the watersports tower equipped AR192.

These boats are class-leaders because the Yamaha 192
Series features an innovative design including a stern swim
and seating arrangement that makes the most of the compact
Yamaha engine, delivers “top of the class” performance and
has a complete feature package that no other brand offers in
this value-oriented class.

In all these market areas, Yamaha is bringing new products
and features to boaters across Canada and that’s bound to 
create some excitement! �

The V MAX SHO 2.8-liter, four-cylinder powerhead features double-
overhead cams, four valves per cylinder and counterbalance shafts for
smooth operation. Fuel consumption can be 30 to 40 percent better than
traditional carbureted 2-strokes.

PROPULSION

This simple and intuitive joystick control can be mounted at the helm to control up to 3 big Yamaha outboards.
Notice how the engines steer independently. With computer-controlled combinations, the boat moves sideways,
pivots and is easily docked. Have a look at: http://www.youtube.com/watch?v=OPCkFVdSQL4



Tired of feeling stranded?
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IMPACT

Earl Rumm 
and Friday Harbour

Billion Dollar 
Bet on Boating
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LET ME START BY confessing that it’s not
a billion-dollar bet–it’s more like $1.5
billion.

You know how some people think
the media is given to exaggeration, so we
thought we’d understate this one for
impact! It’s hard to imagine that much
money in one place and it’s harder still to
grasp the scope of the new Friday
Harbour development that is taking
place at Big Bay Point on Lake Simcoe in
Ontario.

What we want to emphasize though,
is that this is truly a $1.5 billion bet on
boating. To be clear [as they now stay in
the Senate] this could easily have been a
resort development based around the
golf course and nature preserve or other
outdoor activities, on much less expen-
sive land, with probably an equally con-
venient location and with few of the
spectacular environmental and land
development hurdles that the developer
has had to overcome, or comply with.

In fact, Friday Harbour is the first
developer and builder in the Lake
Simcoe watershed to partner with the
Lake Simcoe Conservation Foundation’s
new “Inspiring Greener Communities
Program”. More significantly, this is not a
dream or a conceptual situation; it’s over
halfway to completion now.

The permits and environmental
okays are in on all parts of this develop-
ment and by the time it’s done, a massive
and carefully managed dredging opera-
tion will have created 4 km of new Lake
Simcoe shoreline! We love the numbers
around this development.

The Marina Village [in the artist’s ren-
dering above] is to be the focal point of
this resort and there will be boat-in
restaurants, a significant retail develop-

ment by the docks and of course, the
dramatically rebuilt Big Bay Point
Marina which was where all this started.

Overall, a vast team of people will
work on the 600 acre development and
there will be $25 million specifically
invested in the creation of the new mari-
na that is planned to have up to 1000
new slips.

More staggering numbers - the devel-
opment of Friday Harbour will create
almost 8,000 person years in employ-
ment during the construction phase cur-
rently underway. On completion, there
will be approximately 1,000 permanent
jobs and 1,486 jobs created off-site.

In terms of the eventual economic
benefits to the area, Friday Harbour is
expected to generate $4.4 million annu-
ally in taxes for Innisfil and $2.4 million
annually in taxes for Simcoe County.
Already,  $10 million has been spent by

Geranium to expand local sewer and
water infrastructure and the estimates
are that $190 million will be spent annu-
ally by visitors and owners of resort in
the local and regional community.

Certainly GTA readers will know
Geranium. Geranium Corporation builds
Geranium Homes and we had the plea-
sure of meeting the man behind this
amazing project. His name is Earl Rumm
and he is the Geranium Corporation 
principal. He grew up spending his time
in the summers on Lake Simcoe and 
12 years ago he conceived the vision for
Friday Harbour from an initial photo in
the boat shop of the old Big Bay Point
Marina.

Earl is a second-generation Ontario
developer and homebuilder and he came
to the Friday Harbour plan with the
vision gained from a lifetime in the GTA
and on the lake.

CR
ED

IT:
 F
rid

ay
 H
ar
bo
ur

Right: The aerial photographs taken a while ago
shows the size and scope of the development.
Things have progressed well past this now with 
occupancy planned for 2015.

Left: Earl Rumm is the man behind this 
amazing, billion dollar development.
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“Time is valuable and friends and
family are most important. Friday
Harbour offers opportunities to take
advantage of maximizing the things that
are so special in life.” said Rumm,  “Who
doesn’t want more time to enjoy life and
get away?”

Earl Rumm clearly understood the
complexities of our evolving demo-
graphic situation where the steady
increases in women entering the work-
force and having careers fundamentally
changed the makeup of greater Toronto
area families and their family sizes. With
Mom working, there were fewer chil-
dren and fewer opportunities to spend
summers at the lake.

Other big factors like computers, the
Internet and the rise of mobile commu-
nications mean that work hours are
extended. People are very “time short”
and a 2 and 1/2 hour slog up the high-
way through Friday traffic to the cottage
has lost its appeal for many.

At the same time, this dual income
situation has made it more affordable for

families to travel and for young people
to pursue organized sports or higher
education as well as doing their own
international travel, so again, fewer peo-
ple are spending vacation weeks at a cot-
tage. Even a weekend sometimes seems
to be too big a time commitment to keep
the family together in one place.

We know many of our readers are
concerned about declining cottage use
and therefore declining boat use for all
the reasons above and more.

If you are not familiar with Lake
Simcoe and Big Bay Point, this $1.5 bil-
lion resort by the Geranium Corporation
is within an hour’s drive of downtown
Toronto and is accessible by GO Train. It
is within close proximity of 6.5 million
people which partly explains why it’s
already more than half sold.

Imagine if the cottage were this close
to the GTA. What if younger family
members could get there independently
riding the GO Train from Union Station,
quickly and at a very low cost? We know
many young people, especially down-
town condo dwellers no longer own a
car. That’s a big factor for cottaging.

For that matter, what if the whole

family could commute from the cottage
to downtown offices in Toronto quickly
and easily? We think that would signifi-
cantly change how people could use
both the cottage and their boat.

These factors were all considered
when Earl Rumm developed his vision
for Friday Harbour and he has
embarked on what is now believed to be
the largest new resort under construc-
tion in all of North America. We think it
may also be one of the most compelling.

Overall, Friday Harbour will include
up to 2,000 residential units, a pedestrian
village, the newly rebuilt 40-acre marina
with up to a 1,000 boat slips, an 18-hole
championship golf course and a 200-acre
environmentally protected area.

By the way, in winter, it will be little
more than a 30 minute drive from a few
large ski resorts and little more than an
hour from Collingwood. This is not a sin-
gle season development by any means!

Friday Harbour is a new style of
resort, combining the pleasures of the
cottage country living with comprehen-
sive urban amenities, a vibrant social
life and yet a maintenance-free lifestyle
for those who now lack either the 

IMPACT

This artist’s concept for the boardwalk area
shows marina slips with the planned retail
storefronts and dining.

CREDIT: Friday Harbour
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energy or the time to keep up their own
lake-front property.

Anticipated occupancy for the first res-
idential units is scheduled for Spring 2015
so this whole thing is coming up fast.

The creativity behind this develop-
ment and the billion dollar bet on boat-
ing has many important dimensions.
Obviously, many of the residential units
will be on or near the waterfront. Some
owners will be able to keep their boat
right at their residence, moored at their
dock. That was Earl Rumm’s first
thought but it has evolved from there.

Friday Harbour will also have dock
space for transient boaters and the loca-
tion is very convenient for those coming

from Georgian Bay, going through the
Trent Severn system or even cruisers
doing The Great Loop.

Those visitors will also be able to
stop and stay in a hotel at Friday
Harbour - often a welcome change from
living and bathing onboard. When they
are there, they can golf, walk the nature
preserve, enjoy several dining options
and go shopping as well. And, not just
at Friday Harbour. There will be shuttle
options to go to nearby Barrie where
almost anything you could reasonably
want, is available.

Don’t forget that Lake Simcoe cot-
tagers can also visit to shop or dine. As a
person who also grew up on Lake
Simcoe, there have been few places to
visit by boat and never before, anything

like Friday Harbour. Now you have a
great place to go!

Earl Rumm has not stopped there
either. The dramatically re-created Big
Bay Point Marina will have a full range of
facilities and services and to ensure the
scope of services will meet the needs of
the new Friday Harbour residents, they
have also purchased a marina across the
bay where more serious (or less aesthet-
ic!) work and storage can be handled,
keeping Friday Harbour neat and ele-
gant while providing the level of service
residents and visitors alike will want.

One of the things that got me even
more excited about the Friday Harbour
complex is the plan to have a fleet of
boats for rent and perhaps even for
instruction.

This second view of the Boardwalk from the
water shows how convenient it will be for visi-
tors and guests to boat into Friday Harbour.

CREDIT: Friday Harbour

“Imagine being able to invite guests to the cottage and 
having easy access to a ski boat, fishing boat or a pontoon that 

you could rent if your own boat was not suitable for the occasion.”
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Canada’s marine industry is very con-
cerned about how we can introduce new
people to boating. Well, Friday Harbour
will have a solution. The fleet of rental
boats and possibly even such services as
a water ski and wakeboard school can
dramatically expand the recreational
options that residents enjoy.

Imagine being able to invite guests to
the cottage and having easy access to a
ski boat, fishing boat or a pontoon that
you could rent if your own boat was not
suitable for the occasion.

And yes, you can take your guests
golfing too!

It was an important goal for Earl
Rumm that Friday Harbour would set a
new benchmark for sustainable resort
development and the developer has
incorporated considerations such as
wildlife habitat, endangered species pro-
tection, water quality and reduction of
greenhouse gases into its planning.

We are giving credit to Earl Rumm

himself as the driving force behind this
vision but as you would imagine in a bil-
lion-dollar investment, what he did was
to recruit a world-class team.

Those involved in this grand resort
development includes leading New
Urbanism planners Duany Plater-
Zyberk, resort planners/designers/opera-
tors Re:Play Resorts Inc.; international
marina consultants and designers
Applied Technology & Management;
award-winning golf course designer
Doug Carrick; and architect Peter
Clewes of Architects Alliance.

Friday Harbour’s New Urbanist
design with a mixed-use pedestrian vil-
lage clustered around the harbour, is
inspired by some of Europe’s great har-
bour towns. The harbour will be ringed
by condominiums, hotel units, restau-
rants, shops, a boardwalk, a lake club-
house and even a performing arts centre.

Purchasers will enjoy full ownership
and just to be clear, the full-service

marina can handle any boat that can
navigate the Trent Severn Waterway.
Earl Rumm might not have specifically
set out to help the marine industry, but
we think Friday Harbour will have a
host of positive benefits to the industry,
especially by keeping some families in
boating when their changing family
make-up might have otherwise seen
them selling out of cottage-country and
giving up boating. 

On the other hand, Friday Harbour
will also open up the boating lifestyle to
people who might otherwise have
remained living in the downtown core.
This is really a reasonable commute to
businesses all across the GTA and there
will be a 10-minute shuttle to take resi-
dents to the Barrie GO Train and from
there, right to Union Station.

We encourage you to watch as this
development reaches completion. It real-
ly is a billion-dollar bet on boating! �
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YOU CAN FLY IF YOU TRY’ was the mantra of Pat Healy, long
time coach of Canada’s Olympic sailing team and nine years
coaching at the US Naval Academy. I was lucky enough to hear
this great motivator speak to a group of sailors once and his
enthusiasm inspired me to go out and win. The problem was
that I just wasn’t that great a sailor.

Maybe I could have been or perhaps I just wasn’t thinking
positively enough. Or possibly I wasn’t smart enough, or 
conceivably I just got into the sport too late and the people
who had been tossed into Optimists just as they completed
potty training were inevitably fated to do better.

But through dogged determination and just showing up, I won
a few races here and there only seriously embarrassing myself
occasionally. I guess my mantra was you could fly occasionally.

I enjoyed racing but I also felt guilty – I wasn’t thinking pos-
itively enough so I wasn’t winning. I was a psychologically
challenged wimp. But just a second – what about the other
competitors who were also thinking positively; we can’t all
win, can we?

On the other hand we also hear people like Gail Vaz-Oxlade
(you’ve watched her tough love financial show Til Debt Do Us

Part) demonstrate her kitchen table and jars approach
to economics and watch as the bucket of cold

water she is dumping hits her advisees in the
face. Hers is not not negative thinking,
nor is it positive. Ms. Vaz-Oxley has
become a Canadian TV and CBC fix-
ture by preaching cold hard realism.
Her thesis is take responsibility, save
and spend what you have saved.
Not quite ‘you can fly if you try.’

So what is the reality check 
especially in the boating industry?
We have all seen the dealer that is

rocking them while your sales are
slow. We have also seen the bankrupt-

cies – lots of them. 
If you, like me, are getting a little

churned by the never ending roller coaster ride
of the marine industry, how do you allocate your pos-

itive thinking as we head into another boating season. An
Internet article called The Power and Pitfalls of Positive
Thinking by Steve Tobak of CBS Money Watch sums it up nice-
ly by observing that “Positive thinking is great, but there’s a

AD NAUSEUM

Is Optimism the secret ingredient?

I’m just not positive
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downside, precisely because it is so powerful. Too much of it
can cause skewed decision-making that, in business, can be
disastrous.” 

As Willy Loman demonstrated, no-one is more optimistic
than a (boat) salesman, but this may be the year for embracing
realism rather than drinking the Koolaid. Anthony Robbins,
Zig Zigler and many others have done well preaching positive
thoughts. Hey, I myself bought three books from Larry “the
Pitbull” Winget including Shut Up, Stop Whining, & Get A
Life: A Kick-Butt Approach to a Better Life when he addressed
us at the Boat Show Industry breakfast a few years back. I
enjoyed Larry and have read the books, but my life has
improved only marginally. 

But here’s the good news. If you’re in the boat business in
Canada you likely have a lot to feel reasonably positive about.
The financial climate is not bad - you can certainly find indi-
cators that the economy is improving. The Bloomberg Nanos
Canadian Confidence Index rose to 59.4 in the week ended
Nov. 22, the highest since the end of September, from 59.0
during the previous period. The proportion of respondents
who said they felt better off financially than a year earlier rose
to the highest since January. “The trend of improving consumer
sentiment in Ontario could have a significant positive impact
on the forward look of the Canadian economy,” said Nik
Nanos, head of Ottawa-based Nanos Research Group. The TSX
is hitting some nice numbers. Real Estate in Vancouver – don’t
ask. Yes there are naysayers, and you need to listen to them
too.

OK, ok I get it – there are as many opinions about what is
happening with the economy, as there are economists. You can
pick your own, as I did in the paragraph above. The demo-
graphics of the country continue to work in favour of boating.
Boomers appear to have some savings to spend. Younger con-
sumers appear pretty strapped and distracted by 50-inch TVs
and armchair sports but things run in cycles. Don’t count them
out just yet.

Going into the boat show season you can feel good about
many things:

1. You must know what you’re doing and you can likely rely
on your instincts

2. You like people and are good with them (You could have
chosen a career in tax auditing after all)

3. Some people, lots of people, want to buy boats and some
of those people will make a purchase.

4. Being in the boat business is more interesting than many
other things; very many.

5. Hard work pays off, mostly.

So as you read this, winter will lead to spring and everyone
who doesn’t have a boat will wish they did. If you help them
to get the boat of their dreams and that leads to them having a
great summer on the water, they will thank you. Of that 
I am positive. �

www.boatcan.com
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2014 NMMA Canadian Recreational Boating Industry Session
at the Toronto International Boat Show, January 14, 2014

We hope you have sent in your RSVP to attend the 2014 NMMA Canadian Recreational
Boating Industry Session to be held January 14th at the Galleria East in the Direct Energy
Centre during the Toronto International Boat Show, Exhibition Place in Toronto. The event
opens at 8:30am with a hot breakfast, then presentations from 9:00 –11:00am. 
Andy Adams, Editor at Boating Industry Canada, will welcome the guests and 

introduce special guest speaker John Peak, Managing Director Capital Markets, 
GE Capital with an important global business review. Then there will be a Canadian
Recreational Boating Statistics Presentation by Sara Anghel, Executive Director, NMMA
Canada and Donald Dubois, President of Princecraft Boats and Chairman of the NMMA
Canada Board. This will be followed by a Discover Boating Program Presentation with
Tracey Hart Director of Marketing and the event will culminate with the NMMA Hall of
Fame Award presentation. The Hall of Fame honours individuals whose achievements are
synonymous with the pursuit of quality, innovation and perfection within their respective
spheres of expertise. 

Special guest speaker John Peak,
Managing Director Capital
Markets, GE Capital will again
share an important global marine
industry presentation.

Donald Dubois, 
President of Princecraft Boats

Donald Dubois, President of Princecraft Boats opened the
2013 Boating Ontario Conference at beautiful Deerhurst
Resort in Huntsville, Ontario with the keynote address. His
inspiring presentation began by telling the crowd he would
speak about three things, History, Philosophy and Statistics,
as they relate to the evolution of Princecraft Boats and the
boating industry in Canada. Princecraft is the largest 
producer of recreational boats in Canada and the company
is celebrating their 60th anniversary in 2014.

The 2013 Boating Ontario
Conference and Trade Show

Exceeded Expectations

This began a fast-paced agenda of presentations begin-
ning with “Selling The Experience” with Sam Dantzler. 
In his energetic and highly motivated presentation,

Sam Dantzler talked about selling an experience. He
described the important differences between “Want-
Based” purchases and “Need-Based” purchases.
Later in the agenda, Sam Dantzler again took to the

stage to present “Customers For Life” where he expanded
on his earlier session explaining how to leverage your rela-
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tionships with customers to drive traffic to your business. 
Other key sessions in the Conference Agenda included

an important presentation titled “Trent-Severn and Rideau
Canal Report” by Darlene Upton who is the Waterway
Executive Director. This was followed by an excellent 
session on “Climate Change and Ontario Tourism” by
Michelle Rutty from the University of Waterloo.
Another of the inspiring and high-profile professional

speakers was Marcus Sheridan who talked about “Content
Marketing” and the concepts and principles he shared
could be applied directly to the marine industry.

Perhaps the greatest value to conference attendees
comes from the Peer to Peer Workshops where real issues
that marina operators are facing can be discussed in a
group setting and where real solutions are available for
the asking.
Sessions on Regulatory and Compliance Issues; the

Marina Session; Engaging Your Staff and the Trades 
session contributed to a very results-oriented agenda.
The 2013 Boating Ontario Conference and Trade Show

concluded with the President’s Dinner and Awards cere-
mony on December 3rd, 2013.
At the President’s Dinner and Awards ceremony, four

major awards were presented. This year, the W. J.
Robertson Award went to Duane McKay for his contribu-
tion to the association over the years. The Gord Blake
Visionary Award for visionary leadership within the
industry went to Paul Nickel with Dan Pride accepting it
on behalf of the Pride Marine Group. The Robert Eaton
Environmental Award was presented to Roberta Bondar
Marina and finally, the President’s Award went to Kevin
Gallagher who has been such a key part of the huge 
success the association has achieved with the Clean
Marine program.
The evening also recognized two important losses in

the industry during 2013. Bob Eaton, well-known 
creator of the original Georgian College marine course
and the Clean Marine program passed away just days
before the industry lost Gary Poole of Buckeye Marine.
Gary was both an industry leader taking Buckeye to 
the #5 rank among the Top 100 Marinas in North
America and also a major supporter of the Boating
Ontario organization. 

Sam Dantzler.

Peer to Peer Workshops tackled the real issues.
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With its spectacular cruising grounds visited by relatively
few superyachts, compared to the Caribbean or the
Mediterranean, the Pacific Northwest coastline appears to
be a well-kept secret, at least in large yacht circles. 
The Pacific Yacht Conference in Vancouver on May 28

and 29, 2014 is an international industry conference that
will draw participants from across the globe and that aims
to put Puget Sound, BC, Alaska and the entire Pacific
Northwest coast, firmly on the superyacht map. 
Officially supported by Canadian Yachting magazine,

the conference will be produced by Quaynote
Communications, a professional events company that has
been running superyacht conferences in Europe, Asia and
the Middle East now for almost a decade.
“The Pacific Yacht Conference will provide the region’s

yacht builders, refitters, designers, brokers, marinas and
service providers with the ideal forum for tackling issues
and facilitating growth in their industry”, explained Lorna
Titley, Director at Quaynote.
The two-day conference will address pilotage and 

regulatory issues, cruising grounds from Puget Sound to
Alaska, marina demand and supply in the Pacific
Northwest, servicing larger yachts and refit versus 
new-builds.
The will feature an impressive speaker line-up and 

running alongside the Pacific Yacht Conference, the orga-
nizers are planning The Pacific Yacht Show. Taking place
in central Vancouver, this new show will feature a variety
of superyachts, from vintage to new-builds available for
charter or sale.
The organizers would like to hear from anyone interest-

ed in sponsorship opportunities or who wishes to find out

The Pacific Yacht Conference Comes to
Vancouver Next May

The Pacific Yacht Conference
will provide the region’s yacht
builders, refitters, designers,
brokers, marinas and service
providers with the ideal forum
for tackling issues and 
facilitating growth in their
industry.

Credit: GalleryShooter.com

Credit: Luxatic.com

more about displaying a yacht, or exhibiting. 
Contact Lorna Titley at 1-604-538-2474 or at

lorna@quaynote.com.
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The MMPDA held their Annual General Meeting and
Member Dinner on Thursday, November 7th at the
Victoria Inn in Winnipeg. This annual event has become
increasingly popular with the 2013 event attracting 57
members for the AGM and 82 members and guests for
the evening festivities.
During the AGM members were updated on MMPDA

activities of the past year and heard from 4 guest speak-
ers; Sara Anghel of the National Marine Manufacturers
Association; Ben Kolisnyk of the Canadian Federation of
Business; and Jenna Backus and Barry Barnet of the All
Terrain Quad Council of Canada rounded out the event.
The annual election of officers resulted in a new slate

of Directors and a new Executive. Ian Cummer of Cummer
Sales and Marketing assumes the duties of President of
the MMPDA, Jill Ruth of Headingley Sport Shop will serve
as Vice-President and Jim Flood of Bowline Yachts takes
on the role of Treasurer.
Over the past year the MMPDA has created the

MMPDA Hall of Fame. In this inaugural year, nine found-
ing members were recognized for their commitment to the
marine industry; Bill Bueckert, Maurice Dufort, David
Dusome, Jim Flood, George Makichuk, Bill Marr Jr., Ed
Rondeau, Larry Wadge and Scott Wallace. Four of the
original founding members were in attendance, as well as
Claude Dufort, who accepted the award on behalf of his
father Maurice; Doug Makichuk, accepting on behalf of
his late father George; Denis Rondeau, proudly accepting
the award on behalf of his late father Ed; and Jessica
Wadge, who accepted on behalf of her father Larry. 
In future, the Hall of Fame will recognize deserving

MMPDA members who have proven dedication and com-
mitment to the marine and powersports industry.
In 2009 the MMPDA lobbied for and was successful in

having the trade of marine and outdoor power equipment
technician (MOPET) designated as an official trade in
Manitoba. Since then the MMPDA has spent a consider-

able amount of time promoting the careers within the
industry, particularly that of service technician. This year
the apprenticeship program resulted in a total of nine
technicians graduating from the MOPET program with
journey person status. 
To further promote the technician trade and to recog-

nize deserving individuals who choose to embark on a
career in our industry, the MMPDA Award for Outstanding
Achievement was born. This award is presented to three
deserving individuals annually, one from the Winnipeg
Technical College Motosport Program, one from the Red
River College Outdoor Power Equipment Program and one
from the Marine and Outdoor Power Equipment
Technician Apprenticeship Program. All three award 
recipients were presented with a plaque and a tool pack-
age and were formally recognized at the 2013 MMPDA
Member Dinner. 
The 2013 award recipients are Rebecca Bonville, grad-

uate of the Winnipeg Technical College pre-employment
program; Jonathan Dowhaniuk, graduate of the Red River
College pre-employment program; and David Sylvester,
journey-person graduate of the MOPET apprenticeship
program. Our congratulations to all three award recipients.
MMPDA also thanks their sponsors; Federated

Insurance and Industrial Alliance/SAL Group; GE
Commercial Distribution Finance; Mercury Marine; RBC,
Shore to Shore; First Canadian Insurance Corporation and
Brunswick Boat Group.

Mid-Canada Marine 
and Powersports 
Dealers Association

Accepting their award are technicians Rebecca Bonville (holding
award) and David Sylvester.
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RECENTLY I READ A REPORT provided
by Boat US, the largest insurer of recre-
ational boats in the US, that looked at
their top ten insurance claim areas over
the last five years. Number 5 on their list
caught my eye. While only representing
only 2.5% of all claims in the past five
years, boat fires and explosions came in
at number two on their list in terms of
dollars paid out in claims. Number one
was theft. The reason for this extreme
dollar amount is that theft, fire and boat
explosions almost always equate to a
total loss for the insurer.

The report went on to mention that

the most common cause for boat fires is
faulty electrical wiring, and sadly, with
some relatively simple periodic checks
and workmanship improvements the
problems could be reduced dramatically.
As the senior instructor for the ABYC
and the Director of Educational Pro -
gramming for that organization this is an
area where I spend a lot of time trying to
teach and show people what it takes to
mitigate this potential for fires caused by
electrical system faults.

Years of observation has shown me
without any doubt that the source of
most of these fires is found at wire and

cable termination points. It all makes
sense then that the ABYC electrical stan-
dards contain quite a few recommenda-
tions for these terminations, and not fol-
lowing them is the root cause for many a
boat fire. I’ll share some of these with
you in this article in the hopes that you
may spend some time over the winter
months looking at your own boat to see
if you can find any of these faults, and
most important, get the faults repaired!

The basic issue here centers around
one of the essential laws applied to all
things electrical, OHM’s Law. This law
mathematically explains the relationship

Check Those Connections!

1

BY ED SHERMAN

THE BOAT SHOP-ABYC
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between the three primary constituents
that make up electricity, volts, ohms and
amps. The law describes what happens
to each of these electrical players as their
value changes in the real world opera-
tion of an electrical circuit. One of the
facts that can be extrapolated from this
law is that if electrical system voltage
remains constant and electrical resis-
tance, or ohms increases, amperage flow
in the electrical circuit will decrease. But
simultaneously, we also know the net
result here is the generation of heat since
some of the available energy can’t get to
the electrical device and get work done
it’s dispersing itself in the only way it
can, as heat. If you generate enough
heat, you end up with a boat on fire!

Next, its important to understand
clearly the things in an electrical circuit
that can cause this excessive electrical
resistance. Loose connections are one
cause, another is excessive corrosion at
terminations and a third is the use of
wiring that is too small in diameter for
the amount of amperage we need to dis-
tribute through the circuit. All three of
these items are easily within the boat
builder and boat owner’s control, either
at the design and build stage or from a
routine maintenance perspective. Let’s
take a look at the result of some really
common wiring mistakes and learn
about what caused the problem shown.

Photo 1 shows clearly what is probably
the most common cause of boat and
marina fires, faulty shore power cords
and connections. You can clearly see the
brown burned plastic around the termi-
nals. This is caused by loose contacts,
most often in the dock box you plug your
boat into. You should check your shore
cord(s) frequently to make sure there are
no signs of overheating such as you see
here. The next step here could be a fire.
This can happen quite quickly too since
these plug assemblies are a focal point
where all the electrical current supplying
the boat must go through these terminal
contacts. This is especially risky if you are
running electrical space heaters during
the colder months on your boat. The
heaters draw relatively high amounts of
amperage. During summer months, air
conditioners and refrigeration units can
also be high current users and give the
same net result if the connections are not
up to par.

In photo 2, taken with an infrared cam-
era, you can see the hot spot as the bright
orange. The photo is of a shore power
cord at the boat end. In this case, the
actual heat is just slightly over 80 degrees
F or just under 27 degrees C, but it is all
running at approximately 20 degrees
warmer than the surrounding area.
Service technicians are told to take note
and inspect further if a 20-25 degree rise

over the surrounding area is observed.
Further visual inspection here will
undoubtedly show corrosion or a loose
terminal on either the male of female end
of the plug assembly. It needs to be
repaired before things get any worse.

Photo 3 the issue is workmanship. If you
look carefully you can see two crimp
terminals stacked onto the same screw
connection. They should be fanned so
that they are not actually on top of one
another. In this case the installer
stacked the two wires and terminals
and tightened the screw as much as
they could. Unfortunately, tight was not
tight enough and complete contact of
the crimp connector metal with the
screw and mount surface on the circuit
breaker shown was never made. This
created an electrically resistive connec-

2

3

You should check
your shore cord(s)
frequently to make
sure there are no

signs of overheating
such as you see here.
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In Photo 5 a small fire had
already begun, but fortu-
nately didn’t migrate too
far in the boat. The screw
terminal strip shown
probably had screws
bearing directly onto the
individual strands of the
wire inserted into the
strip. This is not allowed
based on the ABYC stan-
dard because the screws
damage the strands, which in effect reduces the effective
amperage handling capabilities of the cables inserted into the
strip. Or its also possible that the actual component amperage
rating is under specification. The black white and green insula-
tion on the cables tells me we’re looking at shore power level
current, so it could be anywhere from 15-30 amps of current
expected to conduct through that strip. The bottom line here is
simple, a resistive point was created in the circuit, probably by
not following well established recommendations found within
the ABYC electrical standard E-11.

So, during the long winter doldrums, spend a little time
checking your connections. A loose screw here and reposition-
ing a terminal there could be the difference between a trouble-
free boating season or a boat that’s too hot to handle. �
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tion from the moment this was done
and the heat generated as a result is
beginning to show on the insulation of
the terminal and wire. Left unattended
and a fire could be the next phase of
this. Incidentally this would never trip
the circuit breaker because less current
than the rating of the breaker would
actually be flowing through that point
in the circuit.

Photo 4 shows essentially the same
thing. Notice how the PVC insulating
barrels on the two crimp connectors
are showing sighs of overheating and
are badly discolored.

4

5

The report went on to mention
that the most common 

cause for boat fires is faulty
electrical wiring, and sadly, 
with some relatively simple

periodic checks and
workmanship improvements 

the problems could be reduced
dramatically.
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NEW PRODUCTS

AQUA KING II WATER PUMP FROM SHURFLO
A really practical and valuable new product is the Aqua King II
water pump from Shurflo and we met manager Wendy Inskeep
at IBEX. She explained the value and importance of this great
new water pump. It’s a four chamber pump and in her display
you could see her operate four different fixtures at a flow rate
of four gallons per hour [five gallon per hour is also available]
and the flow of water remained steady at all four taps even as
you turn some on or off.

This ensures that no one in the shower gets scalded if
another person turns on the galley water or the automatic ice
maker kicks in. This delivers the kind of performance people
have in a new house with pressure limiting valves in the
plumbing.

Just think about how many of your marina or yacht club
customers would appreciate this great new convenience.

More Great New Products 

from IBEX 2013
BY ANDY ADAMS

New products are likely to be the single most powerful driv-
er in the marine industry’s recovery from its lows of 2009
and 2010. Honestly, the International Boatbuilders
Exhibition (IBEX) show hasn’t nearly regained its size or
stature from those Halcion days of 2007 and 2008, but we
are making a good solid recovery and it’s our pleasure to
bring you a selection of some of the best new products that
we found at the IBEX show this year.
In the last issue of Boating Industry Canada maga-

zine, we brought you the IBEX Innovation Award win-
ners, (see Boating Industry Canada September 2013)
but there was a whole range of terrific products that
deserve more recognition.
In many cases, we were lucky enough to get video inter-

views with the experts at the show, describing these new
products on the benefits they can deliver to you and your
customers.
Have a look at these great new products and make a

point of going to our website at www.boatingindustry.ca to
see the videos and hear all about these new products.

This video explains how it works:
http://www.youtube.com/watch?v=qc7HrA0u8XY
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WEBASTO SPA II WATER HEATER
Dave Lerbs, Advertising and Marketing manager at Indel
Webasto showed us the new Spa II water heater. This water
heater would be a great match to the Aqua King II Shurflo
water pump for greatly enhanced comfort onboard. The Spa II
is actually a lower-cost water heater than Webasto’s famous
Isotemp stainless steel heater but it still has a 316 grade stain-
less steel interior, a nickel-coated copper heating element and
overall higher quality than aluminum water heaters. This tank
is designed to last up to 20 years in the marine environment. It
can also accept cooling water from the engine and has a mixer
to ensure that you get the right temperature. This saves power
and helps the Spa II heater to deliver greater volumes with
faster recovery.
This video explains how it works:
http://www.youtube.com/watch?v=eIH4eW0TCdg

NEW PRODUCTS

DOMETIC SMART TOUCH DIGITAL CABIN CONTROL
I had the opportunity to interview Ed Todd one of the 
engineers from Dometic Corporation about their great new
Dometic Smart Touch Digital Cabin Control. This is a sophis-
ticated thermostatic control system acting on both the interior
of the boat and providing exterior temperature readings as
well. For heating or cooling, the system can give you both date
and temperature “stamps” so that you can turn the system off
when it’s not needed minimizing energy consumption and
costs. For example, instead of leaving the A/C running all
week, set it to come on Friday evening just before you get to
the boat.
This video explains how it works:
http://www.youtube.com/watch?v=m9H1ixTPko0

DOMETIC ORBIT TOILET
In keeping with the emerging theme of enhanced onboard
comfort, we spoke with Nelson Frolund who is an applications
engineer with the Dometic Sanitation division and they won an
IBEX Innovation Award for their new Orbit toilet.

It’s a compact and economical toilet, but it has a very inno-
vative design and some great features. This
is still an electric macerater toilet with a
China bowl and quality wooden seat but
what you don’t see is the special mounting
system that helps the Dometic Orbit toilet
fit almost any compact head space. The
“orbit” reference is that it can be turn
mounted in a position to deliver maximum
comfort. It’s also a very quiet toilet so you
don’t wake up other people on board. 
Take a minute to look at the video at this
address: http://www.youtube.com/watch?
v=gIvA-q6IgO4
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QUICK USA STERN WINDLASS
Phillip Rhudy from Quick USA showed us their new Stern Windlass system and
explained how convenient it is to use. The system allowing your stern anchor to
freefall, so you can drop that, then drive forward and drop your front anchor in the
optimum location. Next, using the remote controls, you can operate the front and
rear windlasses to have dual point anchoring, holding you in the best position at the
anchorage and minimizing the risk that you might drag or drift into trouble.

They also have a special new remote control that minimizes the chance another
boater’s remote control might inadvertently trigger your windlass. Look at the video with
Philip Rudy at: (I have to rebrand this video from CY to BIC and will send new URL)

We also found a cool new environmental product; assistant to keep oily bilge
water from getting out into the environment for making your bill orderly and dirty.
This video explains how it works: http://www.youtube.com/watch?v=4NSGJX9F7TI

SHEENSTOP
Making it’s debut at the 2013 IBEX
show was Sheenstop, a new system
that operates on the boat or yacht’s
low-water bilge system to keep all
types of hydrocarbons out of the 
bilge and out of the water we all go
boating in. 

Justin VanBogart explained the
system that employs technology used
in commercial shipping.

This video explains how it works: http://www.youtube.com
/watch?v=JefEVj227sQ

DOLPHINITE
For marinas who need to perform minor
repairs on customer and brokerage boats,
Dolhinite has a new gelcoat repair system that
is sold in a aerosol spray can. Their colour-
match system helps you get the colour right
and the can has the resin and catalyst in the
one can. 
This video explains how it works:
http://www.youtube.com/watch?v=djJJZsN4jJY

Check the videos out at the www.boatingindustry.ca website and get ready to have a hands-on
look at the boat shows this winter. Customers love those new products!

MERCURY SPITFIRE AND ENERTIA ECO PROPELLORS
Our friend Robin Senger, “The Mercury Professor” walked us
through two important new props that Mercury Marine has
just introduced. The SpitFire is a performance prop for stern-
drives and larger outboards while the Enertia Eco
prop is a fuel economy booster - either one can
deliver valuable customer benefits as well as boost-
ing sales at the marina or chandlery. 
The Enertia Eco prop video can be
viewed at: http://www.youtube.com
/watch?v=r67O4h6v2ek
The Mercury Spitfire video is at:
http://www.youtube.com
/watch?v=h8I2IO1HuTE

SpitFire Prop

Enertia Eco Prop
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SELECT. INSTALL. LEARN. ENJOY.
You're outfitting your boat with electronics, you've read the
reviews, you've checked out gear at the shows, now you're
ready to go.  The dream will go better if you get professional
help from a trained NMEA dealer to explain the features you
need and don't need.  He will install and certify your elec-
tronics installation to the highest marine industry standards.
He will teach you how to use it and be there later if some-
thing goes wrong. You get to do the "Enjoy" part yourself. 

The National Marine Electronics Association: setting marine
electronics standards and setting the bar in excellence for
safer boating.

www.nmea.org

National Marine Electronics Association
800.808.6632 • 410.975.9425 • info@nmea.org

Use our dealer locator to
locate your nearest

NMEA dealer

www.beckson.com

Marine Products
Serving Boaters For More Than 50 Years!

American Boat & Yacht Council  
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